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CREATION

2027

OVERALL PRESENTATION

f The « Engaged For Ocean" label
was created in 2022 by Thomas
Capiten, founder of the
environmental NGO Thalas Ocean,

which organizes and leads
expeditions for the preservation
and knowledge of the marine

Kwor!d.

 ENVIRONNEMENT

Bsy Un programme
Ramsi| Pédagogique
L. | avec les écoles

eut mettre a l’hpnn
les héros des oceans »

‘ici quelques semaines, Thomas Capiten espére voir enfin se concrétiser son projet: aller a la (rjencoqtr
les femmes et des hommes qui, de par le monde, agissent au niveau local pour la protection des ocea

Thomas Capiten

[V

~ngaged For Ocean allows all entities
forwhom the Ocean represents a
resource to engage simply and

CONCEPT
|

WE ALL
HAVE TO ACT
~OR OCEAN

GOALS

concretely to maintain the resource
and finance actions to explore and
study the marine world.

KFREE - IMMEDIATE - NECESSARY - URGENT

WE.ALL HAVE
TO ACT
FOR OCEAN

KEngaged ~or Ocean aims to bring

together several thousand entities to
orotect the ocean resource and
maintain dependent economic

PLANNING

activities while raising awareness
among the greatest number and
allowing the support of major actions

Kundertaken.

-

With immense potential, the first
barriers are the most important
to ensure the legitimacy of the

label. Therefore, accompanied by
the best partners, the
deployment will be rapid and

K comprehensive.
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FINDINGS & PROBLEMS

THE OCEAN IN DANGER
4 B

The Ocean is the source of life on Earth and<the
foundation of our entire civilization. 3 billion human beings
depend directly on the marine world and 90% of the

world's transport is maritime. However, we only know 5% of
the Ocean and all the parameters that compose it are now
reaching critical thresholds. It is at the beginning of a
cataclysm that we find ourselves and that'we must all act,

K for our common future. J

A RESOURCE..
é B

When a hotel room is sold more expensive because it
offers a sea view, the Ocean is a resource. When a
restaurant offers the appeal of a terrace near the coast, the
Ocean is a resource. WWhen the coasts are covered with

orivate beaches and aquatic activities, the Ocean is a
resource... What about shipping companies, fishing or
cruises, charters, brokers, shipyards etc... The Ocean is the
foundation of our economy and the resource of multiple
sectors... butis it an infinite resource”

\_ J

..NOT LIKE THE OTHERS
4 B

When a well of oil "produced", 3% of the income will be
devoted to future prospecting, in mining it is almost 5%,
when a forest is exploited, a share of the income is devoted
to replanting etc. .

All operating sectors act to maintain the resource on which
they depend because it is the only solution to guarantee
the sustainability of economic activity.

\ Except when it comes to the Ocean... J




A SOLUTION BY A LABEL

ACT FOR THE ESSENTIALS

Cach of the labeled potentials must commit
themselves by signing the Ocean Charter,
which includes 3 essential commitments
(pollution, biodiversity and business)
constituting the greatest dangers for the marine
world.

DONATE ASHARE FOR THE OCEAN

The label holders undertake to collect & donate
a tiny part of their income in order to preserve
the marine resource. These few cents or euros
will allow the financing of actions to preserve

and knowledge of the Ocean

RAISE AWARENESS AS POSSIBLE

The Label is a visible element that
symbolizes efforts for the Ocean.
t1s also an accessible media thanks to its
application that details the issues related to
the Ocean and the concrete results allowed
thanks to it.




OPERATION OF THE LABEL—

AGIR CONCRET,EMENT
POUR L'OCEAN

SECTEURS
ECONOMIQUES

(Hétels, Restaurants, Ports, Chantiers navals etc...)

COMMUNIQUER AUTOUR
DE VALEURS COMMUNES

ASSURER LA MAINTENANCE
DE LA RESSOURCE

ATTRIBUTIONS
INDIVIDUELLES DES
RESULTATS TANGIBLES
LIES. AUX ACTIONS
FINANCEES

FINANCER
LES ACTIONS

FINANCER ONG / ASSO

CLIENT
— "5 | SCIENTIFIQUES
START-UPS
INFORMER e
SENSIBILISER RAPPORTS
ANNUELS DE
RESULTATS
GARANTIR LA QUALITE
ET LA REALISATION DE
PROJETS DE
PRESERVATIONS ET DE
DECOUVERTES
MAINTENIR LA
RESSOURCE ET
ASSURER L'AVENIR
DE L'ACTIVITE
S’ENGAGER

CONCRETEMENT
POUR L’OCEAN O C EAN



POLLUTION

TOTAL
LIMINATION OF
SINGLE-USE
PLASTICS BEFORE
2030

\_ J

“

PARTICIPATION

a

Biodiversity

OFFER A MARINE

DIET TO THE MAX.

LOCALAND
RESPECTFUL

CONMMITMENTS

4 B

PARTNERS

SeLeCT PARTNERS
Al THE EQUIVALENT
COR(ESG) LEVEL

\_ /

COLLECT & DONATE A TINY PART OF
ECONOMICINCOME (O |

ANCE

ACTIONS TO PRESERVE AND KNOW
THE MARINE WORLD AND THUS
~NSURE THE FUTURE OF THE
ACTIVITY

Fach of the 3 essential commitments is adapted to the specific activities

of each sector to better meet the challenges



LIGIBLE SECTORS. —



LEVELS OF LABELING

The labelling of each company is defined by a series of
mandatory minimum commitments categorized by the
essential foundations of the preservation of the marine

world.
\_ _J
B N\ ) N\ i N\ ]
POLLUTION BUSINESS Biodiversity PARTICIPATION
J J J

~

All additional commitments made on a

voluntary basis by the labeled must be valued

as they represent a part of the solution for the
future of the marine world.

These commitments are the subject of a value

grid that allows access to the different levels of

labeling




SCTORS AND COMMITMEN TS

HOTEL & RESTAURANT

HOTEL

RESTAURANT

CAMPING

PRIVATE BEACH

REALESTATE

DIVING CENTER

SAILING CENTER

v INCREASE IN USUAL PRICES OF

9%

SHIPPING COMPANIES

SHIPPING COMPANIES

[PASSENGERS)

INDUSTRY

SUPERMARKET

PORT & MARINA

SHIPYARDS

INSURANCE

YACHTING SALES & CHARTER

YACHTING
SHIPSHANDLER

INNOVATION / SUSTAINABLE
BUSINESS




SCTORS AND COMMITMENTS

OCEAN

HOTEL & RESTAURANT

HOTEL

RESTAURANT

CAMPING

PRIVATE BEACH

REAL ESTATE

DIVING CENTER

SAILING CENTER

o INCREASE IN USUAL PRICES OF
CRUISE COMPANIES °/
O

SHIPPING COMPANIES

SHIPPING COMPANIES
(PASSENGERS)

INDUSTRY

SUPERMARKET

PORT & MARINA

SHIPYARDS

INSURANCE

YACHTING SALES & CHARTER

YACHTING
SHIPSHANDLER

INNOVATION / SUSTAINABLE
BUSINESS
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—NAGAGED COMITTEE

THOMAS RACHID ERIC ROMAIN MARC FRANCOIS

CAPITEN BENCHAOUIR ROETTINGER LAFFONT VAN PETEGHEM GEMMENE*

CEO Label Président du Comité Dir de recherche Dir Polytech Marseille Architecte Naval Auteur principal
Pdt Thalas Ocean CEO Coraliotech Dir. MARES Vice-Pdt Université VPLP / AYROS du GIEC

ALDINE NATHALIE AUDREY CARINE CATHERINE

AMIEL VIGIER CAPITEN TRAMIER CHABAUD*
Chercheur Dir de Recherche Parameédicale Dir RSE Député Européenne

Co-Fond. Kahi-Kai LOV/IMEV Co-Fond Thalas Presidente CORIMER Navigatrice

ENGAGED OFFERS A SEAT ON THE COMMITTEE FOR
REPRESENTATIVES OF ELIGIBLE SECTORS

The members of the committee are appointed for a period of 2 years renewable once.
To date, there are still 8 vacant seats on the Engaged Committee

A m o]

‘

ENGINEERS POLITICS JOURNALISTS

o

NGO SCIENTISTS ARTISTS




DEFINE THE THEMATIC
PRIORITIES OF THE ANNUAL
CALLS FOR PROJECTS

CERTIFY GLOBAL RESULTS
REPORTS

DEFINE INTERNATIONAL
DEPLOYMENT PRIORITIES

MISSIONS OF ENGAGED CONMMIT TEE

STUDY THE CANDIDATES AND
SELECT THE WINNERS

AWARD INDIVIDUAL REPORTS TO
LABELS

ACCOMPANY THE OPENINGS OF
FOREIGN ANTENNAS




RAISE AWARNESS

Allow customers of
labeled establishments
to discover the projects
financed, the
challenges of the
Ocean, the
commitments made

etc...

\J

Allow customers of
abeled

establishments to

WE ALL HAVE
TO ACT

FOR OCEAN

register and discover
all the labeled for the

Ocean
\.

DISPONIBLE SUR s

P> Google Play S

Télécharger dans

I'’App Store

MOBILE APP

Allow customers of
labeled establishments
to report malfunctions,

non-compliance with
the Ocean Charter etc...

A permanent audit

IMPROVE

This permanent

contact with citizens
and label holders will
allow the
suggestions that will
make the label
evolve over time.
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The committee will definein
December the theme on
which the following year's
call for projects will focus.

Coral, biomass, fishing anc
resources, acidification,
coastlines etcu.

The call for projects will then
be broadcast on Engagec
olatforms and will benefit

from a global
communication plan.

THE "ENGAGED" COMMITTEE
WILL MEET
AT LEAST TWICE A YEAR WITH
3 AGENDAS AT LEAST

!
SELECTION

\

The committee will select

the winning projects in May

to release funds as soon as
possible and implement

orojects as soon as possible.

The start will condition the
date of payment of the

funds.

SELECTION PROJECTS PROCESS

-

'n May, the winners of the
orevious year will have to
submit without delay or
delay the annual report of
the results of the actions
carried out.

The committee will then

review all the reports and
validate them after their
expertise and/or field visit.

N




VALUATION OF SHARES

GLOBAL SUPPORT FOR THE
OCEAN

DISSEMINATION OF PRESENTATION OF

DETAILED ACTIONS OCEANIC ISSUES

ON THE ENGAGED . RELATED TO THE
APPLICATION - ® 0 PROJECT

FULL CONTACT

DETAILS ACCESS TO TANGIBLE

RESULTS ALREADY

SITE, NETWORKS, VALIDATED BY

CONTACT ETC...

LITHIUM RESEARCH ENGAGED

@ Villefranche-sur-Mer Alpes-Maritimes
Provence-Alpes-Cote d'Azur

Nathalie Vigier worked on the effect of
the lithium waste in the ocean and on the
biodiversity.

These extremely important researchs are
O P PO RTU N lTl ES TO considering as a maor issue for the next
decade.
GET INVOLVED

Lithium is increasingly present in our lives

DONATION, Nglectionicoomeeteotronie ranchg THEMATIC RESEARCH
VOLUNTEERING ETC...

PRIORITY
ENHANCEMENT OF
LOCAL ACTIONS AND

PROJECTS




« ENGAGED » RAPPORTS

The "Comprey" reports will be produced by the project leaders using a
form created by Engaged and made available to them:

This form will include the necessary calculation tools (CO2Z, audience
etc...) for data collection and will be systematically documented.
Failure to submit this report will result in an immediate and definitive
cessation of Engaged participations

RESULTS OF ACTIONS FOR THE OCEAN
ME ( ABE
- — niact
L ()
Activity
AM( T PA IE OCE

TONS OF CO2 COMPENSATED 34
&. PROTECTED SEABED AREA (M2): 18.000
2
o) VOLUME OF PROTECTED OR RESTORED CORAL (M3): 45
-
é NUMBER OF ANIMALS RESCUED: 1.400
o.
@) TONS OF PLASTIC RECOVERED: 9

POLLUTION AVOIDED OR RECOVERED (M3): 0
-
§ NUMBER OF SENSITIZED CITIZENS: 17.560
O
5 NUMBER OF SCHOOLCHILDREN SENSITIZED: 458
g NUMBER OF STUDENTS ACCOMPANIED: 120
w
- 4
E BASIC RESEARCH CONDUCTED:
- 3.980

5 MATERIAL ACQUIREd FOR SCIENCE (€):
3 1
Z FUNDED DOCTORAL STUDENTS:
8 4
«f:




ENGAGED RAPPORT

RESULTS OF ACTIONS FOR THE OCEAN

2024/25

P L

NAME OF THE LABELED

Contact
Activity
AMOUNT FAID FOR THE OCEAN

...............................................................................................................................................................................

TONS OF CO2 COMPENSATED 34

2):. PROTECTED SEABED AREA (M2): 18.000

Z

O VOLUME OF PROTECTED OR RESTORED CORAL (M3): 45

=

o’ NUMBER OF ANIMALS RESCUED: 1.400

LL]

a8

@) TONS OF PLASTIC RECOVERED: 9
POLLUTION AVOIDED OR RECOVERED (M3): 0

—

<Z’: NUMBER OF SENSITIZED CITIZENS: 17.560

@

E NUMBER OF SCHOOLCHILDREN SENSITIZED: 458

J

8 NUMBER OF STUDENTS ACCOMPANIED: 120

LL]

— 4

|<£ BASIC RESEARCH CONDUCTED:

5 3.980

S MATERIAL ACQUIREd FOR SCIENCE (£€):

<Df 1

> FUNDED DOCTORAL STUDENTS:

EI_) 4

Certified accurate by the Scientific and Technical Committee "Coming Engaged For Ocean”

Signatures
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CONSTITUTION OF FUNDS

PAYMENT OF FUNDS FOR
Y THE OCEAN

SEQUESTERED BANK ACCOUNT

75% of the funds raised are placed in a
escrow bank account, pending the
allocation of budgets to the winning
projects.

The remaining 25% being used for the
operation of the label.

WINNERS SELECTED BY
THE COMMITTED
l l COMMITTEE

25% 75%
Functioning PAID TO OCEAN PROJECTS.

Salaries, allowances, Scientific, fundamental or applied

travel, research, NGO or Association, innovative
communications, and/or virtuous company for the
deployment etc... environment and the ocean.




Bendejun L'Escarene

Contes

Blausasc Peille

Ste Agnes

Menton

Roquebrune-Cap-Martin
A

D6007

La Trinité
rv;on aco

I
Cap-d'Ail

Saint-Jean-Cap-Ferrat

0 LABELED

= 52 - 2023

° o
VaI%nce _ Moncalieri
: Briangon; Pignerol
o
Parc national ~/
¥ des Ecrins Rarcinature)
régional dl_
Queyras
o

Montélimar
o
A7 ]

E712]
| AS1 ]

Sisteron i
‘Oragge Parcinational™M{__
Dugne-lgs-Bams du|Mercantour \

Carpentras
o
Avignon
>k | AS1 |

Cayaillon Parc naturel
\ régional'du Parc naturel

Parcnaturels. Luberon régional ..o,
régional S §/ % duVerdon

so des'Alpilles

Aix-en-Provence
o

Parc,national
des|Calanques

.~ 50 LABELEDS

Canada

P2 Parcnational*

Sospel

La Trinité

Saint-Jean-Cap-Ferrat

5 LABELEDS

S2 - 2023/24

* Roanne
< g Chamonix-Mont-Blanc,
lermont-Ferrandp* : . A
3 ; e
arc naturel Y
régionaly, = ea Chargbé'y
Livradois:Forez  ;saintEtienne - X &0 Parenational
L Y - 10\ de'la Vanoise
SRR A7 e Grenoble T m
0 o "
A g 1) e o
Valence 3 7
o

- Pare n;monal
-Parc Naturel . des|Ecrins
. Régional :
“des/Monts: ¥ :
_dArdeche... fi= £

Parcnaturel
régional de
I'Aubrac

Corse,

o
Ajaccio

100 LABELEDS

2025 - 2028

Irlande

DEPLOYMENT PLAN——

Carros

Saint-Jeannet

Vence

Saint-Jeanf-Cap-Ferrat

Valbonne

Mougins

Vallauris Antibes

Cannes

10 LABELEDS

v

!5

Monaco

d
Marseilie

e A
! )‘.-.'\1.; Rarecalona

200 LABELEDS

Myanr'nari g
(Birmanie)

Guater'nala — o s R Ve Thailande "

Nicaragua .
; Guinée-
\ Venezuela' ")
Guyana
“Suriname

Colombie
— “RR "

& 'Somalie
-
Kenyg‘

Equa?eu‘r ¢ “ RD Congo : Indonésie

Tanzanie

Uruguay.

FAraentine




AUDITS AND CONTROLS

LABELED ENTITY LABELED ENTITY
RESPECTING THE OCEAN COMMITMENTS. DO NOT RESPECTING (HE OCEAN COMMITMENTS.

CUSTOMERS TEAMS

CUSTOMERS TEAMS

/18509

DISCOVERY LABEL, REPORTS.
PROJECTS AND OCEAN TESTIMONIALS
NO REPORTING. EVIDENCES

WE.ALL HAVE
TO ACT
FOR OCEAN

VALIDATION
LABEL

CONTROL
AUDIT




COMMUNICATION PLANNING

4 POSTS / SEMAINE ¢ sonoace + concours)

4 POSTS / SEMAINE ¢ sonoace + concours)

2 VIDEOS 10MIN + 2 LIVES 45MIN / MQOIS
2 POSTS / MOIS
2 ARTICLES / MOIS

T DIFFUSION 2min / SEMAINE

1 ARTICLE / MQOIS

1 ARTICLE / MQOIS

COQUES
1 DIFEUSION 15min / MOIS

/% INFLUENCEURS | 1 RELAI/MOIS

&1 DIFF LOCALES 1 RELAI/MOIS
EVENEMENTS = 2 EVENEMENTS / MOIS

LES ECOLES = 10 RELAIS / MOIS

NEWSLETTER NOTIFICATION APP PARTNERS + LABEL
(ENVOI / MOIS \ GOTIFICATION / SED GENTELES DIVERSES\
DATABASE QUALIFIEE COMMUNAUTE ACTIVE LARGE AUDIENCE

12.000 CONTACTS GEOFENCE CROISSANCE

QARQUE BLANCHE J QTERACTIF + AUTO.J @TOMATIQUE J




SCIENTIFIC RESEARCH PAYMENT

EXAMPLES OF ELIGIBLE PROJECTS

SCIENTIFIC INSTRUMENTS

R -\

.

APPLIED RESEARCHES DOCTORATES



DISPAYMENT NGOS / ASSOCIATIONS

EXAMPLES OF ELIGIBLE PROJECTS

Q| |/g—
% e -~

=i

CORAL PROTECTION BIODIVERSITY PROTECTION



INVESTMENT BLUE ECONOMY

EXAMPLES OF ELIGIBLE PROJECTS

MARINE ENERGY NEUTRAL SHIPPING



Contact :
Thomas Capiten - capiten@engagedforocean.org

Audrey Capiten - audrey@engagedforocean.org

WEBSITE
https://www.engagedforocean.org



mailto:capiten@engagedforocean.org
mailto:audrey@engagedforocean.org
https://www.engagedforocean.org




